
Conduct outreach to BIPOC & Alternative Communities

Raise Recovery Awareness & Reduce Stigmas

Equip Communities with Recovery Supports

Black and Latinx residents in disinvested neighborhoods
Older adults at risk of accidental overdose due to prescription misuse
Youth and young adults (ages 16+) experiencing rising opioid misuse
LGBTQIA+ individuals seeking culturally competent care
People with lived experience (PLE) and those in unstable housing

Special Populations Served
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FY25 ROSC Council Priorities Addressed 

Engaged Community Partners
This year, SRC collaborated with over 80 cross-sector partners, including its partner
agencies, member agencies such as Proactive Community Services, South Suburban
Council on Alcoholism, Ingalls Hospital, and NAMI South Suburbs. Monthly ROSC Council
meetings and quarterly pop-up events fostered collaboration with faith-based groups,
local health departments, and peer-led organizations, strengthening our regional recovery
ecosystem.

Distributed 500+ naloxone kits and facilitated 150+ direct service referrals
Launched mobile outreach pilots in Harvey, Robbins, and Ford Heights
Supported 25 individuals in securing recovery-aligned housing
Hosted 3 community trainings on stigma reduction, harm reduction, and housing access
Re-established quarterly in-person ROSC Council meetings, participated in podcasts, and
hosted live events to amplify recovery voices

FY25 Community Impact Highlights

Harvey landlord
agreed to lease to
adults in recovery

following SRC’s
stigma reduction
campaign; 16ppl

successfully
housed.

NAMI Executive
Director Marianne

Bithos presents
to ROSC Council
twice with tips

that help a
member with her

daughter.

New MOUs with 5
agencies improved

coordination and data
sharing;  increased

visibility of recovery
pathways through pop-
ups, social media, and

outreach.


